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Situation

Although we prefer not to acknowledge the connection, the financial management ot a healthcare
orovider can either support or hinder the delivery of care.

The client had a solution that could make a difference.

f they could be bring clarity and value at the intersection of three exceptionally complex industries—
healthcare, finance and technology—the client could do their part to enable better health outcomes.

Eletrope was engaged to define a brand and identity that brings confidence to areas of uncertainty,
simplicity to areas of complexity, and innovation to areas of friction. It started with the development of
a brand name and extended into every internal and external touchpoint.



ce-ler-i-ty
Swiftness of movement.

cyl2rity

Origin
Late 15th century from Old French celerite,
from Latin celeritas, from celer ‘swift’.
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Brand Vision

Brand Mission

Brand Values

Healthcare delivery with broader access, greater affordability and higher quality, because
financial tools and resources are more attainable, more efficient and more effective.

Provide the tools and resources that empower financial managers to support the delivery
of care by creating financially robust and vibrant healthcare organizations.

Leadership — delivering innovation-lead solutions that drive better financial management

in healthcare.

Alignment — aligning ourselves with the mission of the financial manager in supporting

the delivery of care.

Impact — making a measurable, meaningful, positive difference in the way that healthcare

organizations are managed.

Access — putting our tools and resources within reach of the greatest number of

healthcare providers.
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Provider

Claim Flow Integration

Provider Sends Claims to Their Clearinghouse

The Clearinghouse Forwards Claims to:
Payor for Payment, and
Cylerity for Advance

Cylerity Advances a Significant Portion
of the Claim’s Value

Payor Remits Payment

Cylerity Reconciles Payment Against Advance
Residual Payment is Sent to Provider
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Responsive and effective T
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payment analysis accelerate advances on receivables in real-time.




& app.powerbi.com & app.powerbl.com

Cylerity Report V2 | Data updated 11/26/20 Cylerity Report V2 Data updated 11/26/20 /O Cylerity Report V2 | Data updated 11/26/20

@ app.powerbi.com L]
O

th
Pages D) File - Export @ Share &} Chatin Teams --- D [0 0O Pages 3 File 1 Export 1# Share & Chatin Teams --- O 0O O % [ File -+ Export # Share & Chatin Teams

30 December, 2020
15:36: 28 ET

30 December, 2020

Sample Community Hospital
15:36: 28 ET

Chicago, lllinois

’ Sample Community Hospital

Chicago, lllinois
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Transaction Date Range immary TRANSACTION
07JUL 2018 || 30 SEP 2019 laims Received u7dYQ0-6Gqg9-002568

SR SUMMARY fmm @ SETTLEMENT
ims Received @ Accounts Receivable Financing laims Receivec Treasury Settlement

Providers ACH Transaction — Provider ACH Transaction — Servicer

ACH Transaction — Capital

S 14,859  $63,655,099.97 0 $0.00 Irensury Settement $19,492,045.02  $43,135372.08  $ 44,688,098.46 $ 868,975.43 $ 108,108.70 o u7dYQO Sample Community Hospital 6101
Total (n) Total ($) Current (n) Current ($) Residual ($) Net Advance ($) Recover Advance ($) Recover Interest ($) Service Fee ($) ' Provider ID Provider Name Payor ID
iteral llateral iteral
17 SEP 2019 $ 106,389.40 13 DEC
Payor $ 62,585,980.28 $ 45,557,073.89 $ 108,108.70 yor i Dot Blled Aot Baren
Reference Lab Corp. 0 $0.00 0 $0.00 Provider Total ($) Capital Total ($) Servicer Total ($)
acti 1 1 1 ] t n
‘ Sample Community Hospital 14,859 $ 63,655,099.97 0 $0.00 ‘ ‘
First Surgical Center 0 $0.00 0 $0.00 e neack
Smith Memorial Hospital 0 $0.00 0 $0.00
$5,684.70 40 days 83 days
$63,655,099.97  $63,655099.97 $63,655099.97 $63,655099.97 $63,655099.97 et Vet et i Alomeble Time -
Payment Total ($) Advance Total ($) Interest Total (S) Recover Total ($) Residual Total (S)
0.59 27 OCT 2019 9 DEC 2019 21 SEP !
. Risk Adjustment Predict Date Allowable Date Plac
Capital
$2,419.44 $2,419.44 $2,419.44 $2,419.44 ($ 2,419.44) u7dYQ0-6Gq9-002568
S 12,000,000 s 145,000,000 $2,419.44 $2,419.44 $2,419.44 $2419.44 ($ 2,419.44) u7dYQ0-6Gq9-002569
Allocated (S) Total ($) $2,419.44 $2,419.44 $2,419.44 $2,419.44 ($ 2,419.44) u7dYQ0-6Gq9-002570
$2,419.44 $2,419.44 $2,419.44 $2419.44 (S 2,419.44) u7dYQ0-6Gq9-002571
Healthcare Finance Capital Corp. $12.000,000 $50,000,000 $2,419.44 $2,419.44 $2,419.44 $2,419.44 ($ 2,419.44) u7dYQ0-6Gq9-002572 21 SEP 2019 s 3,38183 13 DEC
Advance Date Advance Amount Recov
American Capital Equities Health | SO0 $ 75,000,000
Finance Corp ARSPV-1 $0 $ 20,000,000 0.25% $8.45 $3,373.38 $ 3,3
Service Rate Service Amount Advance Net Recover A

Advance

$ 63,655,099.97

Billed Amount ($)

$ 63,655,099.97

Value Prediction ($)

$ 63,655,099.97

Gross Advance ($)

$ 63,655,099.97

Servicing ($)

$ 63,655,099.97

Servicing Net Advance ($)

$ 159,137.75

Servicing ($)

$2,419.44 $2,419.44 $2,419.44 $2,419.44 (S 2,419.44) u7dYQ0-6Gq9-002568
$2419.44 $2,419.44 $2,41944 $2,419.44 ($ 2,419.44) u7dYQ0-6Gq9-002569
Reference Lab Corp. $159,137.75 $2,419.44 $2,419.44 $2,419.44 $2,419.44 ($ 2,419.44) u7dYQ0-6Gq9-002570
Sample Community Hospital $0.00 $2,419.44 $2,419.44 $2,419.44 $2,419.44 ($ 2,419.44) u7dYQ0-6Gg9-002571
First Surgical Center $0.00 $2419.44 $2,419.44 $2419.44 $2419.44 ($ 2,419.44) u7dYQ0-6Gq9-002572
Metropolital Hospital $0.00
Smith Memorial Hospital $0.00
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Asuinor Ino\ uibag

Fletrope builds programs that clarity how you
connect with your market, identity opportunities
to strengthen your position, and engage customers
in a memorable and meaningful experience.

To begin the conversation, email

Kenneth Penkowski
Senior Partner — Eletrope

M kenneth@eletrope.agency



mailto:kenneth@eletrope.agency?subject=Design%20Thinking%20for%20Sales%20Enablement
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Brand Management

Generating keen insights and developing a relevant
approach to understanding and delivering a
resonate brand experience.

N

Market Strategy

Deploying the strategies and tactics that drive action
by delivering the right message to the right audience
at the right moment.

5/

Sales Enablement

Giving sales organizations an unfair advantage
through methodologies and mindsets that build
competition-proof customer relationships.
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